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AD SPENDING TOTALS BY MEDIUM

U.S. advertising for the top 100 and all advertisers for 2007 and 2006
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~Online Advertising Spending in Europe, 2006 & 2007

Online Advertising Spending in Select Countries in
Europe, 2006 & 2007 (millions of € and % change)
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Broadband is one of the Key Drivers

- There are now 1.2bn peoplé online globally

Broadband Subscriptions in the EMEA* Region, by
Country, Q2 2008 (thousands and % change**)
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Reading Blogs- Below Global Average
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Writing Blogs- Similar Findings
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Social Networking a More Prominent Activity
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NCreate a profile on a new social networko Active Internet Universe
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60% Manage Their Page Once a Week or More

AThi nking about using the I nternet, how often do
AManage your soci aSocialdNetwork userspoaly e 0

M DAILY REACH mWEEKLY REACH mMONTHLY REACH = LESS OFTEN

100% -
90% -
80% -
70% -
60% -
50% -
40% -
30% -
20% -
10% -

0% -

% Update

’ NEXT

‘ Universal McCANN | THING

Source: Universal Mccann Wave 3 Survey 2008 NOW
Universe: Internet users




MySpace and Facebook Dominate Usage

% Weekly usage Active Internet Universe (weighted reach - based on universe sizes)
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Watching Video Online T On Par with Spain and UK
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88% Watch a Video Once a Month or More
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Uploading Not as High as Watching of Video

AThi nking about using the I nternet, which of the
AlUpload my videos to a video sharing websiteo Active Internet Usage

Germany

UK

Spain

Italy

Denmark

Russia

France

0% 5% 10% 15% 20% 25% 30% 35%

%Upload video clips

. NEXT
Universal McCANN | THING

Source: Universal Mccann Wave 3 Survey 2008
Universe: Internet users




-~

"

| Want to Reach
ue

) NEXT
Universal McCANN | THING
NOW



Danish Film Informers Skew Younger and Male

Mal e or Female? How old are you? What would best
g best describes your current job?6
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Danish Film Informers Perform More Online Activities
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