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Weôve been 

working hard 

and remaining 

patienté



The Internet will go from the number 5 

medium all the way to the number 2 

medium in just 5 years, says the report, 

making it bigger than newspapers, 

bigger than cable TV, bigger even than 

broadcast TV, and second only to direct 

marketing. (IDC, June, 2008)

http://www.techcrunch.com/wp-content/uploads/2008/06/top-100-ad-spending-table.png


Broadband is one of the Key Drivers

- There are now 1.2bn people online globally

Source: Point Topic, September 2008 / Internet World Stats



Follow the User 
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The worldôs largest study into the impact of technology
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ñThinking about using the Internet, which of the following have you ever done?ò

ñRead blogs/weblogsòActive Internet Universe

Reading Blogs- Below Global Average

Source: Universal Mccann Wave 3 Survey 2008

Universe: Internet users
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ñThinking about using the Internet, which of the following have you ever done?ò

ñWritemy own blog/weblogòActive Internet Universe

Writing Blogs- Similar Findings

Source: Universal Mccann Wave 3 Survey 2008

Universe: Internet users
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% Create a profile

ñThinking about using the Internet, which of the following have you ever done?ò

ñCreate a profile on a new social networkòActive Internet Universe

Social Networking a More Prominent Activity
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Source: Universal Mccann Wave 3 Survey 2008

Universe: Internet users
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ñThinking about using the Internet, how often do you do any of the following?ò

ñManage your social network pageòïSocial Network users only

60% Manage Their Page Once a Week or More

Source: Universal Mccann Wave 3 Survey 2008

Universe: Internet users
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Denmark

Global

MySpace and Facebook Dominate Usage 

% Weekly usage Active Internet Universe (weighted reach - based on universe sizes)

Source: Universal Mccann Wave 3 Survey 2008

Universe: Internet users
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ñThinking about using the Internet, which of the following have you ever done?ò

ñWatching Video ClipsòActive Internet Universe

Watching Video Online ïOn Par with Spain and UK

Source: Universal Mccann Wave 3 Survey 2008

Universe: Internet users
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ñThinking about using the Internet, how often do you do any of the following?ò

ñWatch video clipsòïVideo clip viewers only

88% Watch a Video Once a Month or More

Source: Universal Mccann Wave 3 Survey 2008

Universe: Internet users
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ñThinking about using the Internet, which of the following have you ever done?ò

ñUpload my videos to a video sharing websiteòActive Internet Usage

Uploading Not as High as Watching of Video

Source: Universal Mccann Wave 3 Survey 2008

Universe: Internet users



I Want to Reach 

óInfluencersô



Danish Film Informers Skew Younger and Male

óAre you Male or Female? How old are you? What would best describe your final level of education? Which of the 

following best describes your current job?ô

Source: Universal Mccann Wave 3 Survey 2008

Universe: Danish internet users
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Source: Universal Mccann Wave 3 Survey 2008

Universe: Internet users-indexed against global internet 

users

óIôm always looking for new products and services to tryô i128

óI have a favourite blog that I read regularlyô i119

óI enjoy good quality thingsô i111

óI often do things on the spur of the momentô i111

óI use social networks to meet new peopleô i115

óOpinions online influence my viewpoint on politicsô i128

Indexed against online 

informers in other 

categories

óOpinions online influence my viewpoint on social issuesô i121



Danish Film Informers Perform More Online Activities

ñThinking about using the Internet, which of the following have you ever done?ò

Source: Universal Mccann Wave 3 Survey 2008

Universe: Danish Internet Users


